. . Members of the local surf lifesaving club practice their boat drills. Surf Life Saving Australia has
Fa | rfaX M Ed Id 300+ clubs with nearly 170,000 members — most of whom are volunteers.
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Lakes Mall La keS M all I’ateS All rates are mono and GST exclusive | Effective 1st July 2015

* Single Module Rate
Display Modular Rates

Classifieds Rates
 Classifiods Rates BULK DROPS— Fennell Bay,

Code ‘ Casual ‘ Lift Rate Casual Woodrising & Marmong Marina A
&3 Linage 2.53
= ’ - Blackalls ]
441408  2,648.32 Classified Display 7.26 Park
2207.04  1,324.16 Awaba Toronto
110352 66208 [ROET IRl Kilaben Bay
. Carey Bay
T24 551.76 331.04 Linage 1.01 Rathmines
T22 27588 16552  Classified Display 2.90 Buttaba' Coal Point
WPkl 137.94 82.76 Eraring g9 Point
Arcadia Vale
11 68.97 41.38 Classified Extras Myuna Bay Wangi
275.88 165.52 , Cooranbong Dora Wangi
Heading $6.00 -
1,103.52 662.08 — MACI:-SIL(JI/E-\RIE
Starline Colour 6.00
55176 331.04 ine Loiou $ Balcolyn

Morisset Bonnell’s Silverwater

T42 551.76 331.04 Sub-heading $6.00 ay )
M 275.88 165.52 PERETe
: i Border Colour $6.00 Morisset
21 137.94 82.76 I Park
T34 827.64 49656  Tint Colour 15% Wyee
— Point

T1H4 413.82 248.28 Reverse Block Colour 15% M annering

206.91 124.14 —— Wyee Park
Picture Colour $7.00

T51 344.85 206.90

T64 1,655.28 993.12 House Logo Colour $7.00

T63 1,241.46 744.84

Company Logo Colour $40.00
T62 827.64 496.56 I San BULK DROPS
Remo
413.82 248,98 Box Number $20.00
1,655.28 993.12
Woongarrah —
82764 496.56 garra |-I|-ake Budgewoi BULK DROPS
aven
123 413.82 248.28 Hamlyn

Terrace Gorokan

T32 413.82 248.28



Modular Advertising Sizes

Newsprint/Tabloid Format Module Advertising Sizes

MODULE NAME CODE DEPTH WIDTH T24 T22 Ti2
Pages

Tabloid Full Page T84 374 mm 259.6 mm

Tabloid Double Page Spread T88 374 mm 549 mm

Tabloid Junior Page T63 280 mm 194.2 mm

Tabloid 1/2 Horizontal T44 186 mm 259.6 mm - ; -
b 14 Hortzontal 12 2 mm 2596 mm Double Page Spread Full Page Half Horizontal Quarter Horizontal 1/8 Page Half Strip
Tabloid 35% Strip T34 140 mm 259.6 mm

Tabloid 18% Strip T1H4 70mm 259.6 mm

Tabloid 1/2 Strip T12 45 mm 128.8 mm

Tabloid 1/8 Strip T14 45mm 259.6mm
Vooals -

Tabloid 1/2 Vertical T82 374 mm 128.8 mm 1/32 Page Half Vertical Quarter Vertical Quarter Page Half Tower 1/16 Page
Tabloid 1/4 Vertical T81 374 mm 63.4 mm T51 T64 T63 T62 T34 Ti4

Tabloid 3/4 Tower T61 280 mm 63.4 mm

Tabloid 5/8 Tower T51 233 mm 63.4 mm

Tabloid 1/2 Tower ™ 186 mm 63.4 mm

Tabloid 3/8 Tower T31 139 mm 63.4 mm

Tabloid Double Tower T62 280 mm 128.8 mm . _

5/8 Tower 3/4 Horizontal Junior Page Double Tower 35% Strip 1/8 Strip

Tabloid 3/8 Double Tower T32 139 mm 128.8 mm

_ T1H4 T31 T61 T83 T43 T23 T32
Tabloid Block T43 186 mm 194.2 mm

Tabloid 1/2 Block T23 92 mm 194.2 mm

Tabloid Quarter Page T42 186 mm 128.8 mm

Tabloid 1/8 Page T22 92 mm 128.8 mm

Tabloid 1/16 Page T21 92 mm 63.4 mm _ -E

Tabloid 1/32 Page 1 45 mm 63.4 mm 18% Strip 3/8 Tower 3/4 Tower 3/4 Vertical Block Half Block 3/8 Double Tower



pmummm  Digital Rate Card (CPM - all sites)

=109 Media

Targeted Campaigns Billboard MREC Top Spot Skyscraper Leaderboard
Homepage $60 $60 $50 n/a $40
News, Business & Finance $60 $60 $50 $60 $30
Sport $60 $60 $50 $60 $30
Life & Style
(including Community, Education, Entertainment, Food & Wine, Health, Home & Garden, $60 $50 $40 $60 $20
Multimedia, Opinion, Parenting, Pets & Animals, Relationships, Technology and Travel)
Run of site $40 n/a $30 $20 $10
Mobile App
iPhone App $25 Banner $15
Android App $25 Banner $15
Pre-Roll Video $500 per week (25% SOV)
Business Profiling
Search Local $30 per month
Business Profile 12 month contract (minimum 12 month contract)
Value Packages
Homepage Premium (includes MREC, Billboard, gutters & leaderboard) $6000 per week
Homepage Standard (includes Billboards & gutters) $5000 per week

$574 per month

Start Up: Display ad (20,000 impressions run of site) + Search Local

Strategic: Display ad (20,000 impressions run of site) + Search Local + Pre-roll (1 week) $1074 per month

Your Account Manager will be more than happy to customise a package to suit your business objectives and budget.

All rates are per 1000 ad impressions.

HERALD Lakes Mail EXaiminer STAR



pmzmmm  Digital advertising specs

E1E) 9 Media

Dimensions Max file size Format Animation Deadline

MREC 300w x 250d 40kb / Rich Media <100kb* GIF, JPG, PNG, SWF Yes 3 business days prior
Skyscraper 160w x 600d 40kb / Rich Media <100kb* GIF, JPG, PNG, SWF Yes 3 business days prior
Leaderboard 728w x 90d 40kb / Rich Media <100kb* GIF, JPG, PNG Yes 3 business days prior
Gutters 125w x 700d each 30kb each GIF, JPG No 5 business days prior
Billboard QSOV\(Iz)iiif?odb:siggi\g d))( 450 40kb each GIF, JPG No 5 business days prior
M(él;i#;;\'!)p 300w x 50d 7.5kb GIF, JPG Yes 3 business days prior
Mo e e ?P 300w x 250d 40Kb GIF, JPG Yes 3 business days prior

Our talented design team can create a digital advertisement for you for under $200.

Key flash creative specifications

e The highest recommended frame rate is 18 - 21fps. unreasonable load on the end user’s computer will be rejected.  Example of Flash
* \lersion 10 or earlier versions are accepted In contrast to file size, the complexity of drawings, gradients, slow ~ ActionScript 2.0 :a_.”“'" actlonScript for Button Click through:
o Flash ActionScript 2 is preferred, AS3 is accepted. moving animation and detailed moving elements may affect the for Button Click on (release) {
. . . . . . getURL(_levela.clickTag, "_blank™);
o Adobe files must be saved as CS4 or earlier versions. number of calculations the CPU must action on each frame. Such ~ through: 3

o FLA, PSD or Al files supplied for creative production by Fairfax's ~'0ad may be caus.ed by some of the f°"f’Wi”9 reasons:
Digital Innovation Services, all layers / movie clips etc mustbe ~ ® Translucent animated sequences animate on top of imported

named. Any hidden layers will be discarded if not specified as graphics (e.g. JPG, PNG) General rules

an ‘alternative state’ such as rollover. o ActionScript generated events set to randomly generate fog, ~ Backup ‘non-flash’ file (JPG or GIF) must accompany every ad.
Please note that CPU load limitations apply to all flash creative. rain etc. Continuous looping allowed. Animations should not contain strobing
Below is an overview of frequently encountered problems due to Imported graphics set to scale up over an extended period of O Pulsating effects.

flash related, unreasonably high CPU load. Creative assets posing  time. # Rich Media must be served third party

HERALD Lakes Mail EXaiminer :STAR



PORT STEPHENS
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Advertising Deadlines

Print Deadline & Mechanical Specs

Mechanical Specs

Herald Deadlines

General
BOOKINGS:......cevviereirieeiee i 1pm two working days prior to issue date
COPY: o 4pm two working days prior to issue date

Camera ready and electronic ads....
Saturday Drive

4pm two working days prior to issue date

BOOKINGS:......cvvreeeirec e 1pm Tuesday

(0] TR 4pm Tuesday

Camera ready and electronic ads.... 1pm Thursday

Saturday Domain

BOOKINGS:......cevrvereiicceveeen 1pm Tuesday

(0] TR 4pm Tuesday

Camera ready and electronic ads:... 1pm Wednesday

Saturday My Career

BOOKINGS:......cevrieeiiecieeeein 1pm Thursday

Copy and camera ready ads: .......... 4pm Thursday

Weekender

BOOKINGS:......cvvrveieireiiieeiceinn 1pm Tuesday

(0] TR 4pm Tuesday

Camera ready and electronic ads.... 1pm Thursday

TV Guide

BOOKINGS:......cevrvereirieeicceeiin 1pm Friday week prior to issue date
(0] RN 4pm Friday week prior to issue date

Camera ready and electronic ads:... 1pm Monday week prior to issue date
Herald Classified Deadlines (Linage)

GENEral....cccovevieieereicieree e 5.30pm for next day’s edition
Saturday Domain ..........ccceeevevennnen. 10am Thursday
Saturday Drive ........ccoeeevvirrirene. 5.30pm Thursday

Times are published daily in The Herald or phone 131 696.

The Port Stephens Examiner Deadlines
General News

BOOKINGS:.....coceieininiririrrisieiie 1pm Friday week prior to issue date
COPY: e s 1pm Monday

Camera ready and electronic ads ... 1pm Tuesday

Domain

BOOKINGS:.....ceiiiiriririireririeieiae 1pm Wednesday week prior to issue date
COPY: et 1pm Thursday week prior to issue date

Camera ready and electronic ads ... 1pm Friday week prior to issue date

Classifieds
BOOKINGS:.....cviiiiririiirirsisieiia 12noon Tuesday

The Lakes Mail Deadlines

General News

BOOKINGS:.....ooveveieeireeeeee 1pm Thursday week prior to issue date
(0] TS 1pm Friday week prior to issue date
Camera ready and electronic ads.... 1pm Monday week prior to issue date

Classifieds

BOOKINGS:.....ooveveireeiseeeeie 12noon Tuesday

The Star Deadlines

General News

BOOKINGS:.....cvveveeeieieeeeneseseseseeeas 5pm Wednesday week prior to issue date
(0] ) 5pm Thursday week prior to issue date

Camera ready and electronic ads:... 1pm Monday week prior to issue date

Classifieds Linage
BOOKINGS:.....cvveveeeieneneeeneneseseseeens 5pm Monday

e All loadings are applied to the rate before GST is added.

e Prestige positions (ie. pages 2-21) and all section leader pages —
30% loading of total advertising space plus GST.

o All requested paging/positioning 15% of total advertising space.
Saturday Weekender 10% of total advertising space.

e Colour: All loadings are applied to the rate before GST is added.
Full process colour: 30% of total advertising space (min charge $660).
Spot colour (cyan, magenta, yellow): 15% of total advertising space
(minimum charge $450). Production loadings will apply.

o Tearsheets: $2.00 each.

e Production loading will apply for all non camera ready advertisements.

Brochure Insert Rate

$80.00 + GST per 1000 Brochures — ALL PUBLICATIONS

Please phone for more details

e Electronic Ad delivery is our preferred method of ad delivery, via
Quickcut or Adsend.

e \We accept complete PDF advertisements on disk or by email to ads@
newcastle.fairfax.com.au.

e For ink and colour separations, dot specs etc. please phone us direct
or check for details at www.fairfax.com.au/specs

MODULAR ADVERTISING MEASURES

Name Code Depth Width

Tabloid Full Page T84 374 mm 259.6 mm
Tabloid Double Page Spread T88 374 mm 549 mm
Tabloid Junior Page 163 280 mm 194.2 mm
Horizontals
Tabloid 1/2 Horizontal T44 186 mm 259.6 mm
Tabloid 1/4 Horizontal T24 92 mm 259.6 mm
E
Tabloid 35% Strip T34 140 mm 259.6 mm
Tabloid 18% Strip T1H4 70mm 259.6 mm
Tabloid 1/2 Strip T12 45 mm 128.8 mm
Tabloid 1/8 Strip T14 45mm 259.6mm
Verticals |
Tabloid 1/2 Vertical 182 374 mm 128.8 mm
Tabloid 1/4 Vertical T81 374 mm 63.4 mm
Tabloid 3/4 Tower T61 280 mm 63.4 mm
Tabloid 5/8 Tower T51 233 mm 63.4 mm
Tabloid 1/2 Tower T4 186 mm 63.4 mm
Tabloid 3/8 Tower T31 139 mm 63.4 mm
Tabloid Double Tower 162 280 mm 128.8 mm
Tabloid 3/8 Double Tower 132 139 mm 128.8 mm
Othersiges
Tabloid Block T43 186 mm 194.2 mm
Tabloid 1/2 Block T23 92 mm 194.2 mm
Tabloid Quarter Page T42 186 mm 128.8 mm
Tabloid 1/8 Page T22 92 mm 128.8 mm
Tabloid 1/16 Page T21 92 mm 63.4 mm
Tabloid 1/32 Page T11 45 mm 63.4 mm



HERALD :STAR EXaminer Lakes Mail

Fairfax Advertising Terms

These terms apply to all advertising provided to any person (‘Customer’) by Fairfax Media Limited ABN 15 008 663 161 or a subsidiary (‘Fairfax’).
Customer includes an advertiser on whose behalf Advertising is placed and any media company or agency that arranges the Advertising for its clients.

1. Publication of Advertising Advertising in accordance with a Customer’s 4.5 Fairfax will not be responsible for any loss or 6.2 All online Advertising (including rich media) must

request.

damage to any Advertising material left in its

comply with Fairfax’s advertising specifications.

1.1 Subject to these Terms, Fairfax will use its . . . |
reasonable endeavours to publish advertising 3.4 If Fairfax changes the press configuration for a control. 6.3 Fairfax will measure online display and banner
(‘Advertising’) in the format and in the position publication, Fairfax reserves the right to shrink 4.6 Advertising submitted electronically must comply Advertising (including impressions delivered and
agreed with the Customer. ‘Advertising’ includes or enlarge the Advertising by up to 10% without with Fairfax’s specifications. Fairfax may reject clicks achieved) through its ad-serving systems.
images submitted for publication and content or notice to Customer or any change to rates. the Advertising material if it is not submitted in Results from Customer or third party ad-servers
information relating to published Advertisements. 4. Submission of Advertising accordance with such specifications. will not be accepted for the purposes of Fairfax’s
1.2 Customer grants Fairfax a worldwide, royalty-free, 41 Customer warrants to Fairfax that the publication of 47 :dvirtisfingt;“af”a' ge""?red digita"ymeSt include billing and assessment of Advertising.
non-exclusive, irrevocable licence to publish, and i S the Fairfax booking identification number.
; . o publish, and the Advertising does not breach or infringe: . . » 6.4 Fairfax is not liable for loss or damage from an
0 sub-licence the publication of, the Advertising in the Trade Practices Act (Cth). Fair Trading Act 4.8 If Customer is a corporation and the Advertising _ L .
T . . . (a) the Trade Practices Act (Cth), Fair Trading Acts . i . internet or telecommunications failure.
any form or medium, including print, online or other. (State) or equivalent legislation: contains the price for consumer goods or services,
Customer warrants that it is authorised to grant b it trad ‘ bl'y ion of Customer warrants that the Advertising complies 6.5 Customer acknowledges that Fairfax may at its
Fairfax the licence in this clause 1. (b) any (.:opyr.lg. » trade mark, obligation 0 i i with section 53C of the Trade Practices Act (Cth) discretion include additional features or inclusions
. . confidentiality or other personal or proprietary right; . . . - . . - .
2. Right to Refuse Advertising _ , and contains, as a single price, the minimum such as third party advertisements within online
_ _ (c) any law of defamation, obscenity or contempt of total price to the extent quantifiable at time of the classified Advertising.
2.1 Neither these Terms nor any written or verbal any court, tribunal or royal commission; Advertising
uotation by Fairfax represents an agreement to . I ' 7. Errors
gublish Adv?artising Ar? agreement vsill only be (d) State or Commonwealth privacy legislation or 4.9 Customer must not resell Advertising space to any
; . anti-discrimination legislation; third party without Fairfax’s consent. 7.1 Customer must promptly check proofs of
formed between Fairfax and Customer when Fairfax . ) ) o Advertising (if provided to the Customer by Fairfax)
accepts the Advertising in writing o generates atax () N financial services law as defined in the 410 If Advertising promotes a competition or trade i el
invoice for that Advertising. Corporations Act 2001 (Cth); or promotion, Customer warrants it has obtained all anbl'm:] ! JASW at)'((') any errors in the proots or in
; ; ; ; ; o ; : published Advertising.
2.2 Fairfax reserves the right to refuse o withdraw (f) any other law or applicable code (ln(.:Iudl.ng any relevant permlts anq |ndgmn|f|es Falrfg)f against Y
from publication any Advertising at any time Com'g?” law, Sffarfutg, delegated :er?mam? rule any loss in connection with the Advertising. 7.2 Fairfax does not accept responsibility for any errors
without giving reasons (even if the Advertising has $;r(;:t(::1;nce of the Commonwealth, or a State or 5. Classified Advertising submitted by the Customer or its agent, including
-prewously been published by Fairfax). 42 Customer warrants that f Advertsing contains he 51 Fairfax will publish classified Advertising under errors in Advertising placed (.)ver the telfephone.
3. ng!lt tp vary Format, Placement or name or photographic or pictorial representation the c|a3§|f|cat|on head'"g_ it determines is most _ 7.3 Customer.mu.st Se'_“_’ any cla!m for credit or
Distribution of any living person and/or any copy by which any appropriate. These headings are for the convenience republication in writing to Fairfax no later than
3.1 Fairfax will use reasonable efforts to publish living person can be identified, the Customer has of read.e.rs. Fairfax will publish .classme.d display 14 days after the date of publication of the
Advertising in the format and in the position obtained the authority of that person to make use Advertising sorted by alphabetical caption and, Advertising.
requested by the Customer. However, Fairfax of his/her name or representation or the copy. where space permits, with related line Advertising. 8. Advertising Rates and GST
reserves the right to vary the placement of o o ; 6. Online Advertisin
Advertis ihir a tl bsite or to ch 4.3 Advertising contammg contact details for the . 9 . N 8.1 The Customer must pay for Advertising, unless
vertising within a title or website or 1o change Customer must contain the full name and street 6.1 For online b d displav Advertising. Cust .
P ; , , .1 For online banner and display Adverusing, Lustomer otherwise agreed, at the casual ratecard rate.
the format of Advertising (including changing address of the Customer. Post office box and email must submit creative materials and a click-through
colour to black and white) ; o . ) X g Ratecard rates may be varied at any time by Fairfax
. addresses alone are insufficient. URL to Fairfax at least 3 working davs (5 work ) ) .
. _— . . - 0 Fairfax at least 3 working days (5 working without notice. Customer must pay GST at the time
3.2 Fairfax may distribute interstate or regional editions 4 4 f  Customer submits Advertising that looks, days for non-gif material) before publication date.

3.3

of a title without all inserts or classified sections.

Except in accordance with clause 12, Fairfax will
not be liable for any loss or damage incurred by a
Customer arising from Fairfax’s failure to publish

in Fairfax’s opinion, like editorial material,
Fairfax may publish the Advertising under the
heading ‘Advertising’ with a border distinguishing
it from editorial.

Fairfax may charge Customer for online Advertising
cancelled on less than 30 days notice or if creative
materials are not submitted in accordance with this
clause 6.1.

8.2

it pays for Advertising. Fairfax will provide a tax
invoice or adjustment note (as applicable).

Eligibility for discounts or rebates will be based on
the Customer’s GST-exclusive advertising spend.
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9. Credit and Customer Accounts

(d) take proceedings against the Customer for any
outstanding amounts;

Fairfax Advertising Terms

published Advertising caused by Fairfax to the re-
supply of the Advertising or payment of the cost of

14. Confidentiality

9.1 Fairfax may grant, deny or withdraw credit to a \v (at Fairfax’s opti 14.1 Each party will treat as confidential, and will procure
Customer at any time in its discretion. Customer (e) recover Fairfax’s costs including mercantile agency re-supply (at Fairfax’s option). that its advertising agents, other agents, and
must ensure that its Customer account number is and legal costs on a full indemnity basis; 12.4 Subject to clauses 12.2 and 12.3, Fairfax excludes contractors (‘Agents’) treat as confidential and will
availlable only to those employegs agthoriged to (f) cease publication of further Advertising or terminate all other liability to the Customer for any F:osts, . not disclose, unless disclosure is required by law:
use it. Customer acknowledges it will be liable for an agreement for Advertising not published; expenses, losses and damages incurred in refation (3 the terms of this Agreement (including terms
all Advertising placed under Customer’s account to Advertising published by Fairfax, whether relating to volumes and pricing);
i ther rights at law. iahili iepa i ; ; ’
number. (@) exercise any 0 that liability arises in contract, tort (including by b informa ted for the perf fh
10. Payment 11.2 A Customer suffers an ‘Insolvency Event’ if: Fairfax’s negligence) or under statute. Without (b) information generated for the performance of this

10.1 The Customer must pre-pay for Advertising if

required by Fairfax. If Advertising is on account,
payment must be within 7 days of date of the
invoice or, for certain Rural Press publications,
within 21 days of the end of the month in which the
invoice is issued. If a commercial account has been
established with Fairfax, payment must be within
30 days of invoice date.

10.2 If Customer fails to provide the copy for a

booking by publication deadline, Customer will
be charged unless a cancellation is approved by
Fairfax. If Fairfax accepts Advertising after the
deadline, it will be deemed out of specification.
Customer has no claim against Fairfax for credit,
republication or other remedy for out

of specification Advertising.

10.3 Customer must pay the full price for Advertising

even if Fairfax varied the format or placement of
the Advertising or if there is an error in the
Advertising, unless the error was Fairfax’s fault.
Customer must pay its electronic transmission
costs.

11. Failure to Pay and Other Breach

11.1 If Customer breaches these terms, fails to pay for

@
(b)
(©

Advertising or suffers an Insolvency Event (defined
in clause 11.2), Fairfax may (in its discretion and
without limitation):

cancel any provision of credit to Customer;
require cash pre-payment for further Advertising;

charge interest on all overdue amounts at the rate
2% above the NAB Overdraft Base Rate;

(a) Customer is a natural person and commits an act of
bankruptcy; or

(b) Customer is a body corporate and cannot pay
its debts as and when they fall due or enters an
arrangement with its creditors other than in the
ordinary course of business or passes a resolution
for administration, winding up or liquidation
(other than for the purposes of re-organisation
or reconstruction); or has a receiver, manager,
liquidator or administrator appointed to any of its
property or assets or has a petition presented for
its winding up.

11.3 Fairfax may withhold any discounts or rebates
if Customer fails to comply with its payment
obligations.

11.4 A written statement of debt signed by an authorised
employee of Fairfax is evidence of the amount owed
by the Customer to Fairfax.

12. Liability

12.1 The Customer acknowledges that it has not relied
on any advice given or representation made by or on
behalf of Fairfax in connection with the Advertising.

12.2 Fairfax excludes all implied conditions and
warranties from these terms, except any condition
or warranty (such as conditions and warranties
implied by the Trade Practices Act and equivalent
State acts) which cannot by law be excluded
(‘Non-excludable Condition’).

12.3 Fairfax limits its liability for breach of any
Non-Excludable Condition (to the extent such
liability can be limited) and for any other error in

limitation, Fairfax will in no circumstances be
liable for any indirect or consequential losses,
loss of profits, loss of revenue or loss of business
opportunity.

12.5 The Customer indemnifies Fairfax and its

officers, employees, contractors and agents (the
‘Indemnified’) against any costs, expenses, losses,
damages and liability suffered or incurred by the
Indemnified arising from the Customer’s breach of
these Terms and any negligent or unlawful act or
omission of the Customer in connection with the
Advertising.

13. Privacy

13.1 Fairfax collects a Customer’s personal information

to provide the Advertising to the Customer and

for invoicing purposes. Fairfax may disclose this
personal information to its related bodies corporate,
to credit reporting agencies and other third parties
as part of provision of the Advertising and for
overdue accounts, to debt collection agencies to
recover amounts owing.

13.2 Fairfax provides some published Advertising

to third party service providers. Where such
Advertising contains personal information,
Customer consents to the disclosure of their
personal information in the advertising to third
parties and to the personal information being
republished by a third party.

13.3 Customers may gain access to their personal

information by writing to the Privacy Officer, GPO
Box 506, Sydney NSW 2001. Fairfax’s privacy policy
is at www.fxj.com.au.

()

(d)

Agreement, including all data relating to advertising
schedules, budgets, forecasts, booked advertising,
prices or volumes;

any other information that ought in good faith to be
treated as confidential given the circumstances of
disclosure or the nature of the information;

any information derived wholly or partly for any
information referred to in (a) to (c) above;

Each party agrees to take all reasonable precautions

to prevent any unauthorised use, disclosure,
publication or dissemination of the confidential
information by or on behalf of itself or any third
party.

15. General

15.1 These Terms, with any other written agreement,

represent the entire agreement of the Customer and
Fairfax for Advertising. They can only be varied

in writing by an authorised officer of Fairfax. No
purchase order or other document issued by the
Customer will vary these Terms.

15.2 Fairfax will not be liable for any delay or failure

to publish Advertising caused by a factor outside
Fairfax’s reasonable control (including but not
limited to any act of God, war, breakdown of plant,
industrial dispute, electricity failure, governmental
or legal restraint).

15.3 Fairfax may serve notice on Customer by post or fax

to the last known address of the Customer.

15.4 These Terms are governed by the laws of the State

in which the billing company for the Advertising is
located and each party submits to the non-exclusive
jurisdiction of that State.



